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under one roof K converging skills, crafting

) solutions, & making ideas happen.
ere

We are visual thinkers with analytical minds
K balancing creativity and logic to deliver

outcomes that matter for brands, audiences,
and businesses.
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Winda Yong

Founder

15+ years of communication
& branding experiences

Bachelor degree from
Tarumanegara University

Steven A. Kurniawan
Founder

10+ years of management consulting
experiences

Bachelor degree from
Curtin University

Ayu Amanda S.

Partner

8+ years of consulting experiences
Deep Expertise in HR advisory

MBA from Edinburgh University
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help brands speak consistently and connect

U n its meaningfully — across every channel.

EVENT MANAGEMENT & EXPERIENCE
We operate through We design events that are more than just well-run —

specialized business units they’re well-thought. From concept to execution, we

: ’ create brand moments that engage, align, and deliver
each designed to supports lasting impact.
different kind of challenges

— with one shared goal: MANAGEMENT CONSULTING

real'impaCt- | : We work with leadership teams to identify key gaps
and design practical, scalable str

solving the right problems, with the right expertise

CORPORATE TRAINING

We deliver engaging, insight -driven sessions that
empower teams with relevant tools K made to stick
and ready to apply.
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YK stays fu”y present.
/"u”y invested.

From the first spark to the last
detail K we care like it's ours.

We believe creativity

what looksgood Ki t+ s about
works, and lasts.

We think.

Deep, analytical, and always
connected to purpose.

We create.

Campaigns, identities, and experiences
that feel cohesive and true.

We make it happen.

Because ideas are only as good as
how they land in the real world.
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( YK Services )

YKt s creat i v e twbfecaarenas \Kelsere brand presence
IS shaped, stories are told, and real engagement happens:

COMMUNICATIONS & BRANDING

Social Media Management (Digital Campaign & KOL)
Communications Strategy
Integrated Branding
Advertising
Publications
Web & App Development

EVENT MANAGEMENT & EXPERIENCE

360 Marketing (Events & Social Media)
Exhibition & Production
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EVENT MANAGEMENT & EXPERIENCE

360 32 MARKETING

From events to
its social media
management.

End-to-end ideas that keep
your audiences engaged on-site

and online.
P




360 Marketing + MLBB Golden Month (March 2026)

MLBB Golden Month t+ Road To Victory
Bringing MLBB Closer to Communities

During Ramadan

The Challenge

MLBB aimed to create meaningful community engagement during
Ramadan by connecting with audiences in everyday public spaces.
The challenge was to design a high -visibility activation that
combines community interaction, gaming experiences, and
Ramadan moments across multiple cities.

Our Role 2% ¢ et
We developed and executed MLBB Golden Month + Road To = o
Victory , a multi-city activation that brought MLBB directly to the !
streets through mobile truck experiences, community gaming
activities, and Ramadan takjil distribution.

A End-to-end management

A Campaign concept & activation development

A Multi -city event coordination (Jakarta, Bandung, Surabaya)
A Showcase truck production & branding

A On-ground gaming activation & fun match management

A Community engagement & cosplayer activation

A Takjil distribution program management

A Social media engagement support



360 Marketing + MLBB Golden Month (March 2026)
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Event Management & Experience t 360 Marketing

-
\\/ Mobile Legends: Bang Bang Greation League (MGL) Kurafest 2024
¥ Connecting Surabaya MLBB  Greation

//4 League's Creative Communities

We transformed fan passion into active participation,
uniting Surabaya's gaming and pop culture communities.

The Challenge

As a community, Moonton's MLBB Greation League (MGL) empowers

fanartists , writers, cosplayers, and animators. To grow this community,

Moonton partnered with YK Consulting to engage large base of creative
students and Japanese pop culture fans through MGL  Kurafest 2024.

The goal: turn passive attendees into active creators who would fuel

the future of MGL community.

Our Role | : MOBILE
For a 2 days event, we designed MGL Kurafest 2024 as a one stop creative | o=
festival not only by gathering growd but feed the MGL creator ecosystem: i " q IB-ENCEEE“-? AN

A Transforming a onetime event into a recruitment platform for creators.

A Empowering the community to gather, collaborate, network, and show talent.
A Bridging gaming and pop culture through authentic, shareable moments. :
A~¢ct RUDWEe |l ¢HE! ¢kt WGctt R2WIWncUHCEH IWn 13130 Wt 13130 AN

vaw.yongkurniawan.conD




Event Management & Experience t 360 Marketing /

Bringing fandom to life through  hold direction , collaborative energy
and creator -first experiences .
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Event Management & Experience t 360 Marketing

We crafted a
memorable
experience

designed to live in
attendees' heart.
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360 Marketing (Production) + MLBB t GRAND TOURNAMENT MLBB GOES TO SCHOOL 2025 (Jan 2026) 4

10.000++ 1.5M 48 Team 36 Team oo

Visitor Engagement Elementary School Junior High School Plaza 3

Scope of Work:

A End to End Management

A Content & Concept Development

A Design 3d & Mockup

A Managing PrEvent, Event & Post Event

A Media Buyer & Amplifier

A Activity CoordinatoStampbook
PhotoboothDoorprizeetc)

(www.yongkurniawan.conD




Destinations 1stWinner 10 Teacher

M7, Seaworld, Monas, Elementary & Batch 1 TA
Museum Nasional, Kota Tua, Museum Bl Junior High School

Link Documentation:Click Here



