


Who we 

are

Hello!
We’re YK

Since 2016, YK has grown from a small team 
of thinkers into a collaborative hub of 
consultants, writers, and creative designers
under one roof — converging skills, crafting 
solutions, & making ideas happen.

We are visual thinkers with analytical minds 
— balancing creativity and logic to deliver 
outcomes that matter for brands, audiences, 
and businesses.

Converging skills,
Creating impact.



We value sharp thinking, collaborative energy, and practical outcomes.

Big ideas are great. Big follow -through? Even better.

Who we are



Who we are

Winda Yong
Founder

Steven A. Kurniawan
Founder

Ayu Amanda S.
Partner

15+ years of communication

& branding experiences

Bachelor degree from

Tarumanegara University

10+ years of management consulting 

experiences

Bachelor degree from

Curtin University

8+ years of consulting experiences

Deep Expertise in HR advisory

MBA from Edinburgh University

YK PARTNERS



We operate through 
specialized business units, 
each designed to supports 
different kind of challenges 
—with one shared goal: 
real -impact.

Our Business 
Units

YK Business Units

COMMUNICATIONS & BRANDING
We craft clear, intentional messaging and visuals that 

help brands speak consistently and connect 
meaningfully — across every channel.

EVENT MANAGEMENT & EXPERIENCE
We design events that are more than just well - run —

they’re well - thought. From concept to execution, we 
create brand moments that engage, align, and deliver 
lasting impact.

MANAGEMENT CONSULTING
We work with leadership teams to identify key gaps 
and design practical, scalable strategies. It’s about 
solving the right problems, with the right expertise .

CORPORATE TRAINING
We deliver engaging, insight-driven sessions that 
empower teams with relevant tools — made to stick 
and ready to apply.



HOW WE
WORK

We believe creativity isn’t just about 
what looks good — it’s about what 
works, and lasts.

We create.
Campaigns, identities, and experiences 
that feel cohesive and true.

and Why It Matters We think.
Deep, analytical, and always 
connected to purpose.

We make it happen.
Because ideas are only as good as 
how they land in the real world.

When the plan meets pressure,  
YK stays fully present.
Fully invested.
From the first spark to the last 
detail — we care like it's ours.



— from national banks and 
lifestyle brands to state-
owned enterprises and 
social campaigns.

We’ve worked with
forward-thinking clients
across industries



YK’s creative team moves in two focus arenas —where brand presence 
is shaped, stories are told, and real engagement happens:

COMMUNICATIONS & BRANDING

EVENT MANAGEMENT & EXPERIENCE

Social Media Management (Digital Campaign & KOL)
Communications Strategy

Integrated Branding
Advertising
Publications

Web & App Development

360 Marketing (Events & Social Media)
Exhibition & Production

YK Services







360 Marketing – MLBB Golden Month (March 2026)

MLBB Golden Month – Road To Victory

Bringing MLBB Closer to Communities 
During Ramadan

The Challenge
MLBB aimed to create meaningful community engagement during 
Ramadan by connecting with audiences in everyday public spaces. 
The challenge was to design a high-visibility activation that 
combines community interaction, gaming experiences, and 
Ramadan moments across multiple cities.

Our Role
We developed and executed MLBB Golden Month – Road To 
Victory, a multi-city activation that brought MLBB directly to the 
streets through mobile truck experiences, community gaming 
activities, and Ramadan takjil distribution.
• End-to-end management
• Campaign concept & activation development
• Multi-city event coordination (Jakarta, Bandung, Surabaya)
• Showcase truck production & branding
• On-ground gaming activation & fun match management
• Community engagement & cosplayer activation
• Takjil distribution program management
• Social media engagement support



360 Marketing – MLBB Golden Month (March 2026)



Event Management & Experience – 360 Marketing

Mobile Legends: Bang Bang Greation League (MGL) Kurafest 2024

Connecting Surabaya MLBB Greation
League's Creative Communities 
We transformed fan passion into active participation, 
uniting Surabaya's gaming and pop culture communities.

The Challenge
As a community, Moonton's MLBB Greation League (MGL) empowers 
fanartists, writers, cosplayers, and animators. To grow this community, 
Moonton partnered with YK Consulting to engage large base of creative 
students and Japanese pop culture fans through MGL Kurafest 2024. 
The goal: turn passive attendees into active creators who would fuel 
the future of MGL community.

Our Role
For a 2 days event, we designed MGL Kurafest 2024 as a one stop creative 
festival not only by gathering growd but feed the MGL creator ecosystem:
• Transforming a one-time event into a recruitment platform for creators.
• Empowering the community to gather, collaborate, network, and show talent.
• Bridging gaming and pop culture through authentic, shareable moments.
• Making Surabaya’s massive fanbase feel seen, heard, and activated.



Event Management & Experience – 360 Marketing

Bringing fandom to life through bold direction, collaborative energy, 
and creator-first experiences.



Event Management & Experience – 360 Marketing

We crafted a 
memorable 
experience 
designed to live in 
attendees' heart.



Scope of Work:
• End to End Management 
• Content & Concept Development
• Design 3d & Mockup
• Managing Pre-Event, Event & Post Event
• Media Buyer & Amplifier
• Activity Coordinator (Stampbook, 

Photobooth, Doorprize, etc)

360 Marketing (Production) – MLBB –GRAND TOURNAMENT MLBB GOES TO SCHOOL 2025 (Jan 2026)

1.5M
Engagement

Atrium 
Tunjungan

Plaza 3

10.000++
Visitor

48 Team
Elementary School

36 Team
Junior High School



Travel Management – MLBB –WINNER & TEACHER MLBB GOES TO SCHOOL 2025 GOES TO M7 TRIP JAKARTA (Jan 2026)

1st Winner
Elementary & 

Junior High School

Destinations
M7, Seaworld, Monas, 

Museum Nasional, Kota Tua, Museum BI

10 Teacher
Batch 1 TA

Link Documentation: Click Here 

https://drive.google.com/drive/folders/1kRZApAE7jEZ5I3cwYjEZg9XjVhDmwB0w


360 Marketing – OPPO Hyper Legend Cup 2026 (March 2026)

Powering Competitive Mobile Gaming 
with OPPO Reno15 Series

The Challenge
OPPO aimed to strengthen its presence in the mobile gaming ecosystem by 
engaging university gamers and the broader MLBB community, while 
showcasing the OPPO Reno15 Series as a reliable smartphone for 
competitive gameplay.

Our Role
We led the development and execution of OPPO Hyper Legend Cup 2026, 
from tournament concept development to on-ground event production.
• End-to-end management
• Event concept development
• Broadcast asset design
• Social media design adaptation (based on OPPO master design)
• Crew coordination and management
• Player accommodation & travel coordination



360 Marketing – OPPO Hyper Legend Cup 2026 (March 2026)

Turning 
competitive 
gameplay into a 
high-energy 
campus esports 
experience.



City
Tiktok

X Youtube Total
Views Likes Engagement

Surabaya 58,100 43,000 536 189,000 5,187 295,823

Medan 71,500 79,200 1,070 90,600 3,163 245,533

Bali 61,900 40,000 643 169,000 3,815 275,358

Depok 62,700 49,500 665 87,300 3,435 203,600

Makassar 59,900 26,300 817 162,000 4,969 253,986

Bandung 46,800 18,900 359 51,653 3,274 120,986

Yogyakarta 65,000 66,000 727 123 3,306 135,156

Jakarta 56,200 59,200 599 85,200 5,048 206,247

Grand Final 163,700 120,000 1,993 127,000 31,103 443,796

Total 645,800 502,100 7,409 961,876 63,300 2,180,485

Scope of Work: 
• End to End Management
• Content & Concept Development
• Design 3d & Mockup
• Managing Coordination with crew
• Managing Pre-Event, Event & Post Event 
• Managing Broadcasting
• Media buyer & management
• Activity Coordinator (What Do You Know About Reno13 5G, 

Fun Match, Photobooth, Cosplay Competition)

>2000
Visitor

1.6 M
Total Views

8 Cities
Surabaya, Medan, Bali, 

Depok, Makassar, Bandung, 
Yogyakarta, & Jakarta

358
Team registered

502K
Total Likes

360 Marketing – OPPO Smooth Cup Legend (Feb 2025)



360 Marketing – OPPO Smooth Cup Legend (Feb 2025)



Surabaya Medan Bali Depok

Makassar Bandung JakartaYogyakarta

360 Marketing – OPPO Smooth Cup Legend (Feb 2025)



360 Marketing (Digital Campaign) – C40 Cities & Pemerintah DKI Jakarta



360 Marketing (Offline Event Production) – C40 Cities & Pemerintah DKI Jakarta



28

ID Card Crew

Souvenir: Lanyard

Souvenir: Tumblr Souvenir: Sticker

Souvenir: 

Handsanitizer

360 Marketing (Merchandise & Collaterals) – C40 Cities & Pemerintah DKI Jakarta



500k++ 
Reach & Engagement

Scope of Work:
• Content & Concept Development
• End to End Event Organizing 
• Pre-event & event management
• Media Buying & Organizer

10
Media 

360 Marketing (Media Buyer & Event) – POP MART x TLID



360 Marketing (Production) – MLBB – M6 Onground Activation & Roadshow (Dec 2024)

1.5M
Engagement

3 Cities
Surabaya, Malang

& Sidoarjo

8 Venue
Kogu Space, Warkop Sippo, Warkop STK, 

Warkop Bening Plus, Kopisae, Kedai Tepi
Teras, Bukit Delight & Critasena

4.900++
Visitor

Scope of Work:
• End to End Management 
• Content & Concept Developent
• Design 3d & Mockup
• Managing Pre-Event, Event & Post Event
• Media buyer & management
• Activity Coordinator (Funmatch, M6 

Watch Party & KOL Sharing Session)

Surabaya

Malang

Sidoarjo



3D Design & Mockup Merchandise Production

360 Marketing (Production) – MLBB – M6 Onground Activation & Roadshow (Dec 2024)



6763-9150
Visitor Booth*

1117
Challenge Participants

109
New MLBB User

>200
Beyond The Clouds

Hashtag Post

*Estimation calculation includes margins of errors.

360 Marketing (Digital Campaign & Event Production) – MLBB: Beyond The Clouds at Impactnation (July 2023)



7076-9574
Visitor Booth*

2499
Challenge Participants

60
New MLBB User

>400
Beyond The Clouds

Hashtag Post

360 Marketing (Digital Campaign & Event Production) – MLBB: Beyond The Clouds at GJUI  (August 2023)

*Estimation calculation includes margins of errors.



6
Cities

Event Management – MLBB M5 Watch Party (Nov 2023)



4628
Visitor Booth**

902
Challenge Participants

28
New MGL 

Community

>200
#MGLMLBBID
Hashtag Post

360 Marketing (Digital Campaign & Event Production) – MLBB MGL Booth at BSTATION ANIME EXPO (Jan 2024)



2.486
Visitor Booth**

686
Challenge Participants

59
New CH&MSL 

Community

>600
#MLBBatGACC
Hashtag Post

360 Marketing (Digital Campaign & Event Production) – MLBB CH MSL Booth at Gopay Arena Community Championship – GACC (July 2024)





Pop Mart Christmas Town

Where Collectibles Meet Christmas Fantasy
We brought holiday magic to life — with playful installations, 
joyful interactions, and a collectible experience for all ages.

The Challenge
Pop Mart entrusted us to design a holiday experience that stayed loyal 
to their collectible identity — while delivering the warmth, magic, and 
cheer of Christmas.
Transform Labubu, a fan-favorite figure, into the face of the entire season. It 
had to feel festive enough to connect with holiday shoppers, visual enough 
to go viral, and branded enough to speak fluently in
Pop Mart’s visual language — all without diluting its iconic charm.

Our Role
To make that vision real, YK worked closely with Pop Mart’s team and local 
partners — listening to what the brand needed and what the audience 
would love. We studied Pop Mart’s signature look, feel, and fan culture to 
reimagine it as a seasonal experience that still felt 100% collectible.
• A Christmas-themed space that stayed playful and brand-authentic
• Stand designs and activity zones that blended installations, fan 

interactions, and shareable moments
• Details crafted to keep Pop Mart’s iconic charm alive — but dressed up 

for the holiday season.

Event Management & Experience – Exhibition & Production



Event Management & Experience – Exhibition & Production

Good ideas start with listening —
and come to life in every corner 
of the experience.



40

Event Production (Photobooth & Gallery Photography)– BNI Loudfest





Communications & Branding – KOL & Media Management 

JungoJam of Nuverse Games, Bytedance
Soft Launch in SEA (Indonesia-focused)

When Strategy Meets Roleplay Gaming
More than just visibility, we built a creative community of players 
through in-depth market research and creative execution.

The Challenge
Indonesian Roleplay gaming market were already loyal to previous 
giants. But with this never-seen-before blend of both Roleplay and 
world-building genre, YK Consulting knew JungoJam could break the 
meta and win them over. The goal: build a loyal players base hungry 
to play, create, and grow as a community.

Our Role
We built a world where anyone could be anything.
Our #BeAnyoneDoAnything campaign grew a thriving JungoJam 
Indonesian player base in just 2 months by:
• Partnering with 17 top KOLs to promote the launch
• Bringing 13 community nano to micro creators and 2 dedicated 

moderators for JungoJam's Discord and Facebook community
• Prioritizing roleplay-heavy content and livestreams
• Activating 15 events on JungoJam's community channels
• Driving hype with 10 media partner collabs and community seeding



As a result, we won players' hearts with a game, made really just for them.
Through creator-made content that resonated with the audience's drive to imagine and create, we achieved impressive 
content reach across platforms and pulled in new members to JungoJam's community channels.

We collaborated with MiawAug, 
the most subscribed Indonesian 

gaming YouTuber (24,2M)

Big Names. Big Hype.

Fanny Tjandra's video became #48 Top 
Trending video in Indonesia

Our top KOL content 
from Fahrezaos. It 

reached 17M views!

Community-Building through Content & Livestream

Livestreamed roleplay events of
our community creators.

Our top community 
content. It reached 

9M views!

We kept the community alive 24/7

KOL & community 
creators interaction

Content & event 
announcement

Our moderators handled 
daily community 

maintenance & reports.

Events That Kept Players GrindingMedia Blitz

They build the hype and 
kept players talking.

One of our 15 events: 
JungoJam Building 

Challenge

Participants of the events, 
they built these in just one 

week!

29 FYP content42,8M views 433K engagements 42K community members

#1 most active text channel on JungoJam's Discord (#jungo-chat-indonesian)

We crafted and 
posted social 

media design with 
caption.

Communications & Branding – KOL & Media Management 



Our Star Collaborators, at a Glance:
17 KOLs
No KOL Name Subs/Folls

1 MiawAug 24,2M 

2 AKUDAV 6,0M 

3 Fanny Tjandra 3,3M 

4 Fahrezaos 2,4M 

5 Bangboy Gaming 1,3M 

6 Less Sugar 1,3M 

7 KeiKei 1,2M 

8 Enonoms 1,1M 

9 Ghaly 835K 

10 Shasyaalala 777K 

11 Daniel Bieje 584K 

12 Arayobo 480K 

13 Agmal Hong 420K

14 Rashif Gaming 441K

15 Teguh Sugianto 137K 

16 Riel Berto 234K

17 Arthesuri 92K 

10 Medias

No KOL name Subs/Folls

1 Kodok Palsu 377K

2 Gamerystation 282K

3 Veniccio_story 248K

4 Yuee Game 223K

5 The Lazy Monday 134K

15 Community Leaders

No KOL name Subs/Folls Count

1 Cimel 168K

2 Boozlee 143K

3 YasyfiKun 140K

4 Zanhoof 94K

5 Jill 91K

Creative Community Posts
We Brought to Life:

We created and posted these on 
Discord & Facebook, JungoJam's

official community channels.

Communications & Branding – KOL & Media Management 



We successfully fuelled 
JungoJam passion for 
storytelling, world-building, 
and creativity.

Communications & Branding – KOL & Media Management 



Daimler Truck Vehicles Indonesia

From Driver’s Seat to the 
Digital Feed
A journey of digital transformation to 
take the lead in Indonesia’s commercial 
vehicle industry.

The Challenge
Making DCVI’s product stand out in a crowded commercial vehicle 
market while shifting perception of its trucks and buses to be 
more approachable and relatable.
The goal: building positive sentiment to strengthen DCVI’s 
presence in the commercial vehicle Industry.

Our Role
To bring the #RoadToTransformation message to life, we rolled 
out a digital strategy over 2 years of collaboration:
• Unified DCVI’s social media channels with a refreshed tone

and visual
• Approached communities through relevant content, event 

activation, and collabs
• Turned exhibitions into full-funnel digital campaigns with

lasting impact
• Collaborated with dealers, customers, and KOLs across different 

audience segments to reach and engage a wider audience.
• Ran targeted ads to support every campaign to reach 

Communications & Branding – Social Media Management 



Communications & Branding – Social Media Management 

As a result, DCVI’s social media didn’t just exist — we transformed it.
The campaign became a strategic brand asset that drove visibility, community loyalty, and 
digital performance in a competitive market.

>15M views
across all platforms

>50 FYP contents
REVVED UP AND REVAMPED PUTTING COMMUNITY AT THE CENTER

We rebuilt DCVI's brand voice to 
resonate with real people.

We created content that reflected
our niche audiences' world.

Rewarded community activations for those 
who keep things moving.

Instagram

>7,5M total reach

+27K followers (+113.3%)

Facebook

>9,5 total reach

+8,3K page likes (+44.7%)

LinkedIn

>168K total reach

+13K followers (+75.4%)



No Name Type Followers

1 Disa Angelien KOL 656K

2 JKTGO Media 1,7M

3 Busdotid Community 44K

Digital Campaign Performances That Made An Impact

GAIKINDO Indonesia 
International Commercial 
Vehicle Expo (GIICOMVEC) 2024

Mining Indonesia 2024

5 KOLs 1 Media 4 Communities

1,5M Reach across all platforms 96K Total engagement1

2

1 KOLs 2 Communities

148K Reach across all platforms +1K New followers

No Name Type Followers

1 Fikri Arfandia KOL 21K

2 Anaktambang Community 149K

3 Seputartambang Community 51K

Communications & Branding – Social Media Management 



We turned DCVI’s 
transformation journey 
into a story worth 
following.

Communications & Branding – Social Media Management 



Rumah Sakit Mitra Keluarga (2021-2024)

Educating with Heart, Caring with Purpose
We built Mitra Keluarga's image as a healthcare 
known as trustworthy, caring, and approachable.

The Challenge
Mitra Keluarga aimed to be the trusted, top-of-mind source for clear, 
meaningful health education. With 26 branches, they needed one 
unified message and consistent visual branding.
The goal: deliver meaningful, accessible health education that 
feels human, light, and easy for everyone and every branch.

Our Role
YK Consulting helped Mitra Keluarga find its heart and voice.
Over 3 years of partnership, we brought creative and strategic 
solutions through the slogan "Life, Love, Laughter" by:
• Managing Mitra Keluarga's and its 26 branch social media 

accounts
• Revamping visual, copy, and design tone to reflect a clear,

unified brand.
• Launching multiple campaigns: Sleep Clinic Tour with @JKTGo 

and the engaging DR Reaction segment,
• Collaborating with Realfood and Timnas Indonesia
• Running targeted ads to amplify reach and impact

Communications & Branding – Social Media Management 



As a result, we gave the ease that everyone deserves: a conversation about health 
that felt human, not clinical.
Through engaging content and close collaboration with doctors, we strengthened Mitra Keluarga's connection 
with its audience as a reliable and caring healthcare partner.

Instagram

100K followers (58,3%)

Facebook

>2,1M reach (+45,6)

+36K page likes (+3,3%)

3,5M reach (536,6%)
5.6M
Total 
reach

1,8M
Total
engagement

Bright, welcoming visuals defined the 
official Mitra Keluarga account content.

Content for 26 branches was designed with 
consistent branding across all channels.

With @JKTGo on Sleep 
Clinic hit 1.2M views.

We launched DR Reaction 
segment that remains 

active to this day.

With Realfood for DR 
Reaction content

Relatable Education Content Informative Branch Content DR Reaction Content Collaborations

Communications & Branding – Social Media Management 



We made health education 
gentle, understandable for all.

Communications & Branding – Social Media Management 



Campaign BNI x Bangga Buatan Indonesia

Rooted in Culture, Shared Through Content
A digital journey through Indonesia’s colors, cultures, 
and craftsmanship

Communications & Branding – Social Media Management (Digital Campaign)

The Challenge
BNI was trusted to lead a special Bangga Buatan Indonesia (BBI) campaign 
celebrating MSMEs in West Kalimantan and Sulawesi.
The goal: bring the richness of local culture to life through a relevant, rhythmic, 
and nationally visible digital campaign.

Our Role
To turn that vision into a strategy.
We built a 3-month digital plan that mapped out:
• The campaign’s narrative flow
• Themed content pillars based on people, craft, and culture
• A tactical format mix — from Reels to carousels to stories —

a posting rhythm that stayed on-brand for BNI, while tapping into social trends

20
21

20
22



As a result, BNI didn’t just show support for local business — we activated it.
The campaign created a consistent and emotionally resonant presence across digital channels, helping 

local makers take their stories beyond the region.

Communications & Branding – Social Media Management (Digital Campaign)



Scope of Work: 
• Develop creative concepts for the campaign
• Create content concepts for Mega  & Hygiene 

KOL activation
• Define key messaging and content direction for 

each KOL tier
• Manage KOL coordination and content 

alignment throughout the campaign
• Produce campaign video content from pre-

production to final delivery
• Develop content filler concepts to sustain 

campaign visibility

>200K
Total Engagement

6
KOL

+100M
Reach

Content Production & KOL Management – MLBB 9th Anniversary (Aug-Oct 2025)



Social Media Management – Vispring



Social Media Management – BNI Emerald





Communications & Branding – Digital Communications Strategy



Communications & Branding – Communications Strategy & Digital Campaign



Communications & Branding – Communications Strategy

Click for play Click for play



Communications & Branding – Communications Strategy (Branding Xpora)



Market Research, Digital Strategy and Blueprint – Realfood



Digital Strategy, Blueprint and Execution – Mercedes Benz Indonesia



Mitsubishifuso.id
Avg Likes: 349
Engagement Rate: 2%
Avg. Comments: 6
Post frequency: 2-4 
post/week

Scaniabusindonesia
Avg Likes: 1.462
Engagement Rate: 2%
Avg. Comments: 5
Post frequency: 10-20 
post/week

Hinoid
Avg Likes: 182
Engagement Rate: 3%
Avg. Comments: 2
Post frequency: 1-2 
post/week

Unitedtractorsofficial
Avg Likes: 1.454
Engagement Rate: 7%
Avg. Comments: 128
Post frequency: 1-2 
post/week

Calculated by certified Instagram Engagement Rates program

Although number of followers 
continue to be a key indicator, 
it is often not the most important 
factor. Upon closer study, the 
success rate of influencing 
followers can be measured by the 
engagement rate – as it shows 
the level of familiarity 
and closeness between 
the audience and the brand. 

In which case, DCVI’s channels 
have significantly higher rates 
than its competitors, showing 
that there is real connection to 
the brand and content.

Avg Likes: 205
Engagement Rate: 15%
Avg. Comments: 6
Post frequency: 3-5 post/week

1,510

Avg Likes: 810
Engagement Rate: 21%
Avg. Comments: 17
Post frequency: 3-5 post/week

4,448

Digital Strategy, Blueprint and Execution – Mercedes Benz Indonesia



Communication Blueprint & Strategy – BNI Corcomm



Digital Strategy, Blueprint and Execution – Pertamina





Creating Logo & Brand Visual

Branding That Makes Sense — and Sticks
A digital journey through Indonesia’s colors, cultures, 
and craftsmanship

The Challenge
A brand isn’t just a logo — it’s how you sound, look, and stay remembered.
Many companies struggle to keep their identity clear and cohesive across 
teams, channels, and moments.

Our Role
YK helps shape brands from the inside out — from strategy and positioning to 
visual identity and day-to-day tools.
We build brand systems that grow with you and stay true in every detail.

Communications & Branding – Integrated Branding

Good branding doesn’t just get 
noticed — it gets understood, 
trusted, and remembered.



Communications & Branding – Integrated Branding



Communications & Branding – Integrated Branding



Communications & Branding – Integrated Branding

M5 Mobile Legend Jersey

Wondr by BNI Merchandise





Publications – Annual Report | Sustainability Report | Performance Report

STATE-OWNED ENTERPRISE & PRIVATE SECTOR COMPANY

Where Data Becomes
Visually Proof of Performance
Turning complex reports into clean, credible pages —
balancing info, design, and brand consistency 
from cover to back page.

The Challenge
Turning dense data, long tables, and corporate results into reports that 
people actually read is never simple.
Most companies struggle to make big information clear, structured, and 
visually on-brand — without losing the credibility the numbers demand.

Our Role
We help shape all that data into pages that flow well, look polished, and 
build trust.

From layout and infographics to tone and visual rhythm — we make sure 
every report is clear, credible, and worth sharing.



From annuals to sustainability, here’s how 
we design reports that do more than inform —
they make performance visible and credible.

Publications – Annual Report | Sustainability Report | Performance Report



PT Patra Drilling Contractor

Annual Reports 2019

PT Upstream Technical Center

Performance Report 2021

PT Patra Drilling Contractor

Annual Reports 2021

Annual Report & Performance Report – Pertamina PDC | UTC



Pertamina Internasional EP and Subsidiaries
Annual Reports 2018

Upstream Directorate of PT Pertamina (Persero)

Performance Reports 2019

JEC Eye Hospitls

Monthly Bulletin

PT Pertamina (Persero)

Monthly Bulletin

Annual Report, Performance Report, Bulletin – Pertamina Persero | PIEP | Upstream Directorate | JEC Eye Hospitals



Upstream Directorate of PT Pertamina (Persero)

Technical Service Catalogue

Mercedes-Benz Indonesia

Corporate Solutions Catalogue

Catalogue – Upstream Directorate | Mercedes Benz Indonesia





Communications & Branding – Advertising

Design That Do More Than Look Good
Visuals that tell the right story, hit the right 
audience, and stay true to the brand.

The Challenge
Every brand needs visuals that do more than 
look good — they have to feel right, fit the 
strategy, and answer what the client truly 
needs.

Creating fresh key visuals that stay relevant and 
meaningful is always the test.

Our Role
YK crafts concept-driven, adaptable key visuals 
and campaign assets that help brands connect 
— from big ideas down to production details.
We make sure every output is clear, consistent, 
and made to work across channels.



Communications & Branding – eMagazine

Cover-Edisi 01 Cover-Edisi 02 Cover-Edisi 03

Cover-Edisi 04 Cover-Edisi 05 Cover-Edisi 06

WARNA46
Edisi 04

Creative direction that shapes campaigns, builds recall, 
and keeps brands relevant.



Communications & Branding – Congratulations Ads

Mercedes Benz
Print Ads and
Social Media

LED OOH

Instagram

Newspaper

Creative direction that shapes campaigns, builds recall, 
and keeps brands relevant.



BNI
Print Ads and
Social Media

Communications & Branding – Advertising

Where concepts 
turn into visuals 
that work —
anywhere.



Concept-driven visuals that speak clearly.

Communications & Branding – Social Media Content



Communications & Branding – Calendar

Calendar Meja 2024
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ecalendarbni.id/2024/home

ecalendarbni.id/2024/home

https://ecalendarbni.id/2024/home


Kreasi Anak Bangsa Mendunia
Communications & Branding – Calendar



Wall Calendar 2024

Regular Agenda 2024

VIP Agenda 2024

Communications & Branding – Calendar



Working with us feels like having a partner who’s all in.

You bring the challenge.
We’ll bring the ideas, the energy, 
and a sharp eye for the details.

ykconsulting.id

Yong Kurniawan Akselera

support@yongkurniawan.com

https://www.instagram.com/ykconsulting.id/
https://www.linkedin.com/company/pt-yong-kurniawan-akselera/


About Us

PT YKA is an advisory expert in communication, consulting and training 

services. Through “hand-in-hand” partnership designed to incorporate client 

insights and feedbacks, we emphasize on the importance of value in all of our 

services, so as to produce real solutions that are targeted at driving the 

highest impact.

© PT Yong Kurniawan Akselera.
All Rights Reserved.

Gedung Centennial Tower Lt. 29 Unit D-F,

Jl. Jend. Gatot Subroto Kav. 24-25
RT. 002 RW. 002, Kel. Karet Semanggi,

Kec. Setiabudi, Jakarta Selatan

This material has been prepared for general informational purposes only and is not intended to 

be relied upon as professional advice related with legal or financial requirements. Please refer to 

your advisors for specific advice.

PT Yong Kurniawan Akselera

Communications & Branding | Event Management & Experience | Business & Management Consulting | Corporate Training
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